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Objective: 

This test is trying to increase the mobile conversion rate by seeing if the add to cart button is 

placed above the product image so users don't have to scroll down to add the item to cart. 

Conversions will increase. Colors and sizes will also be tested 

 

 

Hypothesis: 
Adding the Add to Cart Button above and below the product image will increase the amount of 

people who visit the cart. 

 

 

Result Summary: Failure 

Overall the color and placement did not make any drastic changes, but the slight changes it 

made were negative.  

 

 

Experiment Design: 
Create various versions where the add to cart button is placed in different locations along with 

different color and sizes.   
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Button Above and Below: 

 

 
 

 
 

 

 

 

 

 

 

 



 

 

 

 

 

 

Button Above Red: 
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